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       Whoôs Expanding? 



 

ÂPower Centers 

ÂLifestyle Centers 

ÂNeighborhood Centers 

ÂConvenience Centers 

 

 

Categories of Retail Centers 



Â150,000 ï 600,000 sf  

Â1 ï 3 Major anchors of 125,000-

150,000 sf 

ÂSeveral Junior anchors of 20,000 sf  

ÂSmall shop space (about 15% of 

anchor space) 

ÂSeveral pad sites 

Power Centers 



  Power Center - Net Absorption 



 Power Center - Vacancies 

National 



ǒ 150,000 to 600,000+ sq. ft.  

ǒ Retail center as the focal point  

ǒ Often includes a municipal building 

ǒ High density residential and/or office  

ǒ Entertainment may be a component  

ǒ Pedestrian friendly 

 

Lifestyle Centers 



 

Southlake Town Square  

FM 1709 (Southlake Blvd.) @ Carroll St., Southlake 

ǒ 1.2 Million sq. ft GLA   ǒ Theatre, City Hall, townhomes 

ǒ 95% Occupancy Level  ǒ Model Development 



 

ǒ Built 1928     ǒ Redeveloped to Lifestyle 

ǒ 470,000 sq. ft. Retail   ǒ 240 Residential Units 

ǒ  91% leased    ǒ Spurred 7th Street revival 



West 7th  

ǒ 1.1 Million s.f.    ǒ Residential ï 1 & 2 bdrm. apts. 

           ǒ 350,000 s.f. Retail ǒ Restaurants                

ǒ 106,000 s.f.  Phase I Office ï 80 % leased 



 

    Museum Place  

     ǒ 11 Acres   ǒ 130,000 s.f. Office 

     ǒ 1,050,000 s.f.  ǒ 500 Residential Units 

     ǒ 170,000 s.f. Retail ǒ Hotel 



 

 

 

The Shops at SOSEVEN  

 

South of Montgomery Place & north of Lancaster Blvd. 
                                Phase III 
ǒ 60,000 Retail   ǒ 45 Townhomes     ǒ Apartments 
ǒ 20,000 Office   ǒ 62 Condos/Lofts     ǒ Hotel 



 

   
 

        SEQ I-35 @ Heritage Trace, north Fort Worth 

   ǒ 200 Acre development       ǒ 550,000 s.f. Retail 

   ǒ Pioneering Lifestyle            ǒ 70,000 s.f. Office 

Alliance Town Center  



I NEED TO  

UPDATE MAP 



 Lifestyle Center  - Net Absorption 



       Lifestyle Center - Vacancies 

National 



Â  30,000 to 150,000 sf including the anchor 

ÂSupermarket anchor  

Â2-3 additional pad sites 

Â Retail shop space of 15,000 to 20,000 sf 

Â Re-emerges in 2011 
 

 

Neighborhood Centers  



 

 

ÂSince 2004 Wal-Mart has been the No. 1 seller 

of groceries in Dallas Fort Worth & Texas 

Â2010 global net sales were $405B, up from 

$403B in 2009 (nearly $5.5 million dollars a 

day increase) 

ÂDFW still has the largest concentration of 

stores of any major metropolitan area in the 

U.S.  

ÂWal-Martôs grocery market share is 36.59% 

down 2.91% from 2009 

Wal-Mart 



ALDI SLIDE ALDI  

ǒ 17,000 square feet   ǒ 10 to 12 new stores in 2011  
             ǒ 350,000 s.f. Retail   ǒ Restaurants      
ǒ 90% Private Label       ǒ 32 stores now open  


